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Room 1083, South Building
United States Department of Agriculture
Washington, DC 20250

Docket No. AO-14-A69, et. at.: DA-00-03: Milk in the Northeast and Other
Marketing Areas

Dear Sir or Madam:

Founded in 1919, the National Restaurant Association is the leading business association
for the restaurant industry. Representing more than 46,000 members and 235,500
restaurant outlets, including independent operators, small businesses, large chains, as well
as restaurant suppliers, and culinary students and faculty, we would like to comment on
the agency draft for Milk in the Northeast and Other Marketing Areas; Recommended
Decision and Opportunity To File Written Exceptions on Proposed Amendments to
Tentative Marketing Agrecments and to Orders.

The National Restaurant Association would like to comment on the agency’s
recommended changes to the Federal Milk Marketing Order Class ITf and IV milk
valuation formulas. The Nationul Restaurant Association is opposed to the proposed
changes in the valuation formulas.

USDA’s recent proposal will bave long term implications on the US dairy and cheese
manufacturing industry. To begin with, due (o higher implied make allowances in
California, California will continue to gain cheese manufactuning market share at the
expense of other US states under USDA’s Federal Milk Markcting Order. Narrowing
profit margins, coupled with rccent price volatility, may force cheese manufacturers to
withdraw from the industry entirely. This cost increase will have the greatest impact on
small und medium sized manufacturers and producers of cheesc and other dairy products.
This will have a grave, negative effect on the entire dairy industry. The USDA stands to
protect the country’s agricultural system; we believe this proposal will unfortunately do
more harm than good in the long run. This immense cost increase is likely to force
producers and manufacturcrs out of the market, in effect leaving fewer options for dairy
farmers and restaurants. The overall detrimental cffect would leave farmers with a less
competitive market, therefore raising the costs even more.

In the Year 2001, USDA recognized make allowance imbalance and changed the formula
as required under The Consolidated Appropriations Act of 2000. But now, USDA is
backtracking on 2001 formula changes. This will lead to a great deal of economic
uncertainty in this country and with dairy and dairy product users in restaurants. Dairy
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products arc a mainstay of the Amcrican dict and this change in federal markcting would
affect basic products used by all Americans. It would be injurious to a variety of
restaurant tirms, especially those that arc more dairy centric. Manufacturers should not
be forced to fund the economic windfall of the dairy industry. These are the same
businesses that support the dairy industry, and will continue to support the industry.

The National Restaurant Association strongly opposes the proposed change in Federal
Milk Marketing Order of Class 111 and Class IV milk valuation formulas. The National
Restaurant Association appreciatcs the opportunity W submit these comments and thanks
USDA for soliciting the opinion of the restaurant industry. Pleasc feel {ree to call on us
with any questions you may have regarding this issue, at (202) 331-5996.

Steven C. Anderson, CAE
President and Chief Executive Oflicer
National Restaurant Association
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Of the Food Dollar ....46.1 Percent

2002 Industry Sales
Projection: $408 biilion

Did you know that...

® The restaurant industry is the
corrcistons of the economy, career
and <RioYInent opportunities and
comuunity mvolvement?

® In 0l the rextaurant industy wiil
opesz2tc more than one million units
witk. -3lzs of $577 biltion,
repswnung over 53 percent of the
food olka?

@ The ‘«siaurant industry employs
11.5 million people, making it the
nation’s largest employer outside of
govermuaent?

®  On.:-third of all adults in the United
States have worked in the restaurant
indusry ar some point in their lives?

® Eating & drinking places employ
mose inority managers than any
other industry?

® Nine out of 10 tableservice-

restaurant operators raise money for
charities, or domare food or space?

800-424-5156
Www,restaurant.org
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