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He'aring Clerk 
Room 1083, South Building 
United States Departmcm of Agriculture 
Washington, DC 20250 

Docket No. AO-14-A69, et. al.: DA-00-03: Milk in the Northeast and Other 
Marketing Areas 

Dear Sir or M~tdam: 

founded in 19t9, the National Rcstauram Association is the leading business association 
for the restaurant indus~y, gq)resenting more than 46,000 members and 235,500 
rcstma'ant outlets, including independent opczators, small businesses, large chains, as well 
as restaurant suppliers, and culinary students and faculty, we would like to comment on 
the agency draft for Milk in the Northeast and Other Marketing Areas; Recommended 
Decision and Opportunity To File Writlen Exceptions on Proposed Arncndrnents to 
Tentative Marketing Agr~zments and to Orders. 

The National Restaurant Association would like to comment on the agency's 
recommended changes to the Federal Milk Marketing Order Class IIl and IV milk 
valuation formulas. The National Restaurant Association is opposed to the proposed 
changes in the valuation formulas. 

USDA's recent proposal will have long term implications on the US dairy and chccse 
manufacturing industry. To begin with, due to higher implied make allowances in 
C.alfforn/a, California will continue to gain cheese manufacturing market share at the 
expense of other US states under USDA's Federal Milk Markctin 8 Order. Narrowing 
profit margins, coupled with rcc~nt price volatility, may force chc~se manufacturers to 
withdraw from the industry emir¢ly. This cost increasc will have the greatest impact on 
small and medium sized manufacturers and producers of cheese a,ad other dairy products. 
This will have a grave, negative effect on the entire dairy industry. The USDA stands to 
protect the country's agricultur'M system; we believe this proposal will unfortumltely do 
more harm than good in the long run. This immense cost increase is likely to force 
producers and manuf~c~urc,=s out of the market, in effect leaving fewer options for dairy 
farmers and resr~rants. The overall detrimental effect would leave farmers with a less 
competitive markcL therefor¢ raising the costs ¢vcn morc. 

In the Y~ar 2001, USDA r~cognized make allowance imbalance and changed the formul~ 
as required under The Consolidated Appropriations Act of 2tg)0. But now, USDA is 
backtracking on 2001 formula changes. This will lead to a great deal of economic 
uncertainty in this country and with dairy and dairy product users in restaurants. Dairy 
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products zu:¢ a mainstay of  the American diet and this change in t~dgrai mark,;ling would 
at'feet basic products used by all Americans. It would be injulious to a variety of  
restaurant firms, especially thos¢ that arc more dairy centric. Manutacturt:rs should not 
be fomed to fund the economic windf~ll nfthe dairy industry.. These ar~ the same 
businesses that support the dairy industry, and will continue to support the industry. 

The National Restaurant Associmion strongly opposes the proposed change in Fe&'ral 
Milk Marketing Order of  Class Ul and Class IV milk valuation formulas. The National 
Rt,'staurant Association appreciates the opportunity to submit these comments and thin,ks 
USDA for soliciting the opinion of the restaurant industry. Please t~el free to call on us 
with any questions you may have regardiag this issue, at (202) 331-5996. 

Steven C. Anderson, CAE 
President and Chief Executive Officer 
National Restaurant Associa{ion 
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Restaurant 
Industry Facts 
Locaticm ...................... 858.000 
~a~terees .............. n.~ 
Res~rant . lndustry  Share 
Ofthe FmdDo|lar .... 46.1 Pete.era 

2002 Indus t ry  Sales 
erojectlun: 5408 btalon 

Did you knew that. . .  

m ~ .  ~ o y m ~ g  ~ and 
c ~ , ~ ; ~ t y  mvolvemmx? 

In 201o. tl~ ~ indmmy wilt 
ol~nztc .,nora than one million units 
witl'. -aL-s of 5577 billion. 
rep:-.~:,luin$ over J3 percent of the 
foo.3 ,:al -,i~.~ 

The ":raaurant indmu3, employs 
l 1.5 ..-nillion people~ maki~  i| the 
nmi~n's largest _~,m'~. ~eyer outside of 
gown-~.nt'! 

On..-~h/rd o£ all adults in the United 
States have worked in the reslaunml 
industry at some paint in their lives? 

• ~ g  ~ dsil~cinK places employ 
name minority tmmmi~t.s ttmn any 
oth~ i~iusu'~. 

• Niz~ out of tO m b ~ -  
maauaaat operatot~ raise meaey f~  
dmixies, or donate food or spa~? 

• /4o~ than ~ of 
~ - n m m t u - 4 ~  opm-am~s 
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Health and Safety Regulatory 
Affairs 

Fax Cover Sheet 

To: Co, ro~ W0~cI~CK ..... 

Company: U.5 D/% 

Fax Number:. ~ .2.0Z, '~qo -0  .....~5".7_.... 

From: Sh ,eila .Coh~ Nutrition Coordinator 

Phone Number:, (_202) 973-3668 m 
Fax Number:. (202) 973-3671 

Date:,, ~x~ t)~r~ Z5 ; "ZOO2- 

This fax is ~ pages (including cover sheet). 

Comments: 
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