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  Food Label Landscape 
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OTA: Consumer Attitudes and Beliefs Survey, 2024 

Q: Please indicate your level of agreement with each of the following statements 
regarding organic food and beverages. 

Organic products are produced without toxic synthetic pesticides 

Organic products do not contain antibiotics and synthetic hormones 

Organic products do not contain genetic engineering (GMOs) 

The use of artificial colors, flavors and preservatives are prohibited 

Organic farming practices are better for animal welfare 

Buying organic products supports local farmers 

Organic farming is more climate friendly 

Organic farming is more ethical 

Livestock and poultry have access to the outdoors year-around 

Organic products are more nutritious 

Hydroponic production methods are allowed in organic 

Organic is regulated and enforced by the government 
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OTA: Consumer Attitudes and Beliefs Survey, 2024 

Q: What is your level of trust regarding each of the certifications? 
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 Retailer Toolkit 
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      The 4 Pillars of the Organic Label 
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Pillar 1: Organic is protected by law 

• The only government-backed marketing claim for organic food. 
• Only foods that meet the standards can use the organic seal. 
• USDA strictly enforces standards for organic foods and fiber. 
• The USDA organic seal is a registered trademark, which allows USDA to 

enforce criminal penalties against misuse of the seal. 
• NOP investigates complaints and takes action against businesses that 

violate the regulations. 
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Pillar 2: Inspected by Experts 

• Trained organic inspectors visit farms yearly to confirm they meet 
the organic standards. 

• Organic operations are subject to unannounced inspections and 
testing. 

• To become certified organic, operations go through a rigorous 
process to show that their practices follow the organic standards. 
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Pillar 3: Traced from Farm to Store 

• The Strengthening Organic Enforcement rule increases the 
USDA’s ability to enforce the organic standards. 

• Organic operations must keep detailed records. 
• Certifiers audit organic supply chains to deter and detect fraud. 
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Pillar 4: Shaped by Public Input 

• The public provides feedback (public comments) on proposed 
regulations that shape final policy decisions. 

• The National Organic Standards Board is an advisory board 
composed of volunteers from the organic community. They 
advise the NOP on organic regulations. 

• The public can attend NOSB public meetings to provide input. 
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    Fridge & Freezer Door Stickers 
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 Aisle Banners 
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    Online & Social Media Banner 
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How To Get Involved 

• Use the QR code on the right to download the 
toolkit from the NOP website: 

• Ask Your Stores to Post These! 
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